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Introduction 
 

 

The “Video Prospector” method has served me well over the years.  While I can’t 

guarantee your results using this method I could say that what I’m going to cover 

in this short guide will get prospects interested in what you do… 

Like all the best prospecting methods it's simple and Easy to start doing right now.  

It’s Like any method or system for getting clients, you have to stick with it and 

follow up.. 

 Some of what this method will do for your business.. 

- Targets a hot prospects that are spending money 
- Targets those that could really benefit from video services 
- Gets the business owner’s attention, uses their own content 
- Builds instant credibility for your services 
- Create a fast response from the prospect 
- Get clients Asking You about your services 
- Blow right past any gatekeeper 
- Use easy tools and methods available to anyone 
- Put it all on Auto-Pilot easily  
 
We’re going to focus on getting High Paying video clients here, so after you get 
done digesting this simple method you could go ahead and give this guide to any 
VA or Outsourcer and put the whole thing on auto-pilot.. 
 

Lets get started video prospecting… 
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Choosing a Market 
 

Quick Overview 
 

1. Choose niches that are likely to display photo galleries on a website 
a. Home Improvement 
b. Landscapers / Hardscapers 
c. Hair Salons 
d. Nail Salons 
e. Cosmetic Doctors 
f. Restaurants  

 
Choosing the right niche when beginning a video prospector campaign 
is critical if you want to see success with this method. Choosing the 
wrong niche will leave you wasting time and energy contacting 
business owners who are less likely to be interested in your services.  
 
Companies who are in a niche that uses visual examples of their work 
will give you the best opportunity to obtain the images you need to 
create your best (and fastest) prospecting video.  
 
The businesses mentioned above thrive on showcasing their work  
and will be more likely to have image galleries on their company 
website that you can use.  They will also be more likely to understand 
the value of a quality video to show their Product/Service Portfolio  
 
TIP: Look for companies that advertise their social channels on their 
websites, then if you’d like to get more interest from a specific client 
(best used for bigger more desirable clients) you could explore how  
your prospecting video could help their market engagement and 
suggest those benefits to the prospect as well.. 
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Researching Companies 
 
 
 
 

Quick Overview  
 
 

1. Use the Yellow Pages or Manta.com to find web sites and contact 
information for companies In your target niche. 

2. Searching Google for Local Keywords in the niches discussed also 
works well. 

3. Do a quick search of where the prospect is at in the search results 
and if they have a video ranking with their company name on it.. 

4. Make sure there’s an Email or Contact Form on the site so you 
could send your prospecting video to them.. 

5. Company must have photo galleries with at least 10 to 15 images  
 
 
Finding companies with current, up-to-date web sites is best for the 
video prospector method to work effectively for many reasons.  
 

 It provides the company’s email and phone information.  

 Provides you with the images required to create your 
prospecting video. 

 Gives you a gauge as to their market engagement and 
the level of their marketing sophistication.   

 
 
Remember this method will help start conversations about what 
they’re doing currently and how you could help them.. 
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Some options to consider when you get your video prospecting  
under way.. 

 

 Using a local keyword in your prospecting video will give you  
the opportunity to upsell to SEO services later.  
 

 Using their reviews in your video will give you the  
opportunity  to upsell them on reputation  
management services.  
 

 Using QR codes of the company URL for companies 
that aren’t mobile optimized gives you the option 
 to upsell them on your mobile services. 

 

 Mentioning “Like Us on Facebook” in your prospecting  
video for companies that don’t have a social media  
presence will give you the opportunity to  
upsell them on social media services. 

 

 Mentioning “Subscribe to Our You Tube Channel” in your 
prospecting Video For companies that don’t have any 
Videos on You Tube will give you the opportunity to  
upsell them on a You Tube Channel with additional 
videos (ie: testimonial, project portfolio, educational etc) 
 

 Referring to a free report and newsletter in your prospect 
video will open up the conversation about email list building 
and newsletter marketing management.. 

 
It’s like you are using the prospecting video as a “Trojan Horse” and 
if they are open to expanding their business then they’ll recognize the 
opportunity something like a free video portfolio will provide,  if they 
don’t you just move on.. 
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That’s the beauty of this method, it’s a powerful door opener  
and a perfect gauge of a business owner’s interest in online 
marketing.  If they don’t respond to this they aren’t ready,  
which is perfect because you eliminate time wasters. 
 
 
 
Use the spread sheet included in your product to compile the 
 list of prospects in your given target niche.. This spread sheet  
can also be used to manage your outsourcer’s efforts as well. 
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Making Your Custom Prospecting Video 
 

Quick Overview  
 

1. Check the prospects site for the quality of their portfolio photos 
2. Use “Snag It” or a similar tool to capture those images 
3. Create an account on Animoto for fastest option (I use a business acct) 
4. Gather the best 10-15 images from the prospects photo gallery 
5. Find slogans and tag lines that you could use in the video 
6. Add their company name and contact information (start / end of video) 

7. Double check grammar and spelling (use this tip for outsourcer) 
 
You will want to be sure to choose the most relevant photos from the 
client’s website. The higher the quality photos you can find the better 
your video will look.  
 
Choosing at least 10 photos will provide you with around a 60 second 
video. If possible, it is recommended to gather 15 photos so you have 
options on hand, eliminating the need to go back for more images. 
 

     *It’s always best to incorporate the prospect’s product or service of focus if you     
       could determine it by a visual inspection of the site.   

 
 
Some notable points of interest in your video may be… 
  

 Quality of materials they use  

 Reviews or testimonials 

 Guarantees and Warrantee  

 Areas of specialization  

 Specials and Sales 
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Tip: Featuring the company’s strengths in your video will show that  
you’ve taken an interest in their business and done your home  
work.  You’ll build credibility and report quicker when you know 
 your prospects’ business. 
 
 

How to Make a “Video Prospector Video” in Minutes? 
 
 

 
 
 
( to see an example of a complete video >> http://youtu.be/7MXc_WFG6dc ) Click above 

 
(see demo reel from sales page, partial video mix >>  http://youtu.be/MUT4uWQbkus ) 

 
 
First start with Capturing Images for the video: I use “Snag It”  
I find it easy to manage the images once they are captured, but you 
could use any screen capture tool.. 

 
*This is where the quality of the prospect portfolio comes into play 
 
 

http://youtu.be/7MXc_WFG6dc
http://youtu.be/MUT4uWQbkus
http://youtu.be/7MXc_WFG6dc
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You want the best resolution therefore the largest images you  
could find on the prospect’s portfolio page. Something I’ve learned  
from doing this for a while now, is that some portfolio sections  
have a full page view ;)  (that always helps) 
 
A good portfolio always proves to be the best place to start; best 
quality and easiest curation of the prospects content.. 
 
Ten portfolio images will provide you with around a 60 second  
video. If possible, it is recommended to gather 15 photos so 
you have options on hand, eliminating the need to go back for  
more images. 
 
Tip: I’ve also used the client’s Logo Image, colors, slogans, taglines 
 etc.  Anything to help personalize their experience when they see  
the prospecting video, this increases the positive impact of your  
work on the prospect.. 
 
 
Video Creation Tool: I use a solid stand-by for every video marketer, 
hate it or love it, Animoto is Super Fast (one outsourcer of mine  
could pump out 20-30 videos a day using what I think is the best  
tool for the job) although there are other slideshow video makers 
out there, Animoto has never let me down (pro music included too) 
 
 
NOTE: For the purposes of creating fast videos we are NOT using voice  
overs here, just the music from Animoto. That of course always leaves 
the door open to talk about expanded features you could offer with 
the video you’re presenting your prospect (VO’s are an additional  
billable feature). 
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For the sake not trying to re-invent a very powerful system we’ll  
stick with animoto as our video creation tool.. 
 
 
The steps of making a video in Animoto are VERY fast and easy; 
Upload Your Slides, Arrange Your Order, Add in Text, Choose Music 
Review, Download and Done!  (It’s really about the easiest video  
maker there is). I use the paid version, I think it’s well worth the  
money.  So we won’t spend time on the obvious steps of dragging  
and arranging slides, you’ll see it’s very self-explanatory if you’ve  
never used Animoto before you’ll be pleased, I’m sure.. 
 
Editing Tip: Just for time’s sake I’ll make a Quick Opening Stinger out  
of Two text frames (it’s the company name on one and maybe a 
company slogan on the next). Then I’ll make a stinger frame for the 
close (last frame) and I’ll Add a Call To Action and a Telephone number 
prominently in the last frame (gives it a familiar offline commercial) 
See the demo video above for an example.. 
 
Production Tip: The next text frame (after the start frames) should 
come no later than 20 seconds in to keep viewer attention. Also you  
should open with the best 3-4 images of client work.. 
 
Secret Ninja Tip: I discovered this through a few innocent mistakes 
made over the course of time doing this. What I found is if a client 
responds because of a misspelling or typo in the company name or 
information they are usually very interested in their company’s online 
presence, that makes for an excellent prospect (use that info as you 
wish, just an observation ;). 
 
Note: These prospecting videos will normally be set to “Unlisted” in 
You Tube, this gives you the option to move to their channel, create a 
channel for them or install on their website.  
More on that coming up next.. 
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Upload to YouTube 
 

Quick Overview  
 

1. Create a YouTube account (if you don’t have one, I use my biz account) 
2. Upload the video (Animoto provides a downloadable HD MP4 w/paid acct)  
3. Post the video to YT as “unlisted” 
4. Use link to the video for mailing (outsourcer should record  that in the 

spread sheet provided) 

 
The best method is to put your video on YouTube and send the 
customer the link to the video so they can review it.  
 
You don’t want to send it as an attachment since the customer will  
not have a reason to contact you if you provide them with the video 
ahead of time.  
 
Not to mention many people don’t like receiving attachment due to 
being worried about virus issues. Many email accounts will limit the 
size of the attachments they allow users to receive and your email 
could be refused. 

 
You will need to place the video on your own YouTube account to 
maintain control of the video and sales process. You will want to be 
sure to keep your video unlisted to protect the customer’s privacy  
and keep your lead generation contacts private for your own  
protection as well.  

 
Once your video is uploaded, getting the link to mail to your customer 
is as easy as clicking ‘Share’ underneath the video and copying the link 
that will be provided to you. You can paste this link in your email 
message (see email swipes included) 
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Emailing Your Prospect 
 

Quick Overview  
 

1. Send prospect an email showing them the video (template included) 
2. Option 1: Give it away in order to start a relationship with the client 

to upsell other services 
3. Option 1: Sell the video outright to generate fast cash 
 
Send the prospect an email showing them the video you have created 
for them.  
 
Make the appropriate changes to the email template to customize 
it for your customer and your offline business.  
 
You have a few options for providing your video. You can give the  
video to the prospect for free and upsell the client on SEO services  
or other services you provide. This gives the customer the opportunity 
to view what kind of work you’ve done and enables you to begin a 
rapport with the client & build trust in your relationship.  

 
If you need cash fast you can charge a fee for your video.  Offer to set 
up a company video channel and create video content on a regular 
basis so the company can share them on their social media channels 
etc..  
 
Or tie your free prospecting video to another service or product so the 
business owner may be more receptive to hearing about your offer.  
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Resources 
 

  

Video Creation  

http://Animoto.com 
 

 

Image editing  

http://Pixlr.com 
 

 

 
 

http://Gimp.com 
 

 

Company Research  

http://Manta.com 

 
 

  

http://YellowPages.com 
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We hope you got some fresh ideas from this method that has been a 
solid source of clients for us over the years.. As I mentioned earlier just 
getting the clients interest using these powerful prospecting videos 
will set you apart from any other consultant that may approach that 
particular prospect… 
 
Your success is my success 
Happy Prospecting 
Nick Mann 
 
Brought to you by www.OfflinePLRvideos.com  (DFY Re-brandable professional video  
commercials that offline clients love – Over 200 Niches available) 

http://www.offlineplrvideos.com/

